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Sincere

Optimistic

Encouraging

Refreshing

Caring 

Straightforward

Knowledgeable

Achieve brand attributes are the key 
characteristics we seek to convey through all 
the choices we make when we’re creating 
our visual and verbal brand expression.

We are human and honest, and we relate to you as a real person.

We are convinced that you can move forward with your goals, even if sometimes it isn’t easy.

Our confidence is not only in our abilities, but in yours, and we’ll tell you so.

Our candor and humanity are unlike other financial companies, you’ll be pleasantly surprised. 

Genuinely empathetic, we see every member as an individual, and we want to help.

Plainspoken, we don’t throw around jargon or fancy words, and we don’t try to hide the truth.

We have deep expertise, but we don’t show it off. 

ATTRIBUTES
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LOGO
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LOGO

A symbol for progress

2
3

1

4

But 
sometimes 
we fall short...

and need to 
turn things 

around. 

We all start off 
with the best 
intentions.

So we reach for 
help and aim 
for success. 

When financial challenges hold consumers back, Achieve is there to get 
them on a path to a better financial future.  
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LOGO

Clearspace

Minimum size

There should be a protective area surrounding the logo that is, 
at minimum, the size of the a in the Achieve logo.

Please don’t scale the logo below these sizes.

On screen: 110 px In print: 1 in
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LOGO

Color variations
The primary logo with the garient logomark should always be your first 
choice for any usage. The white version is recommended any time the 
background color or imagery is too saturated to read in color.
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LOGO

Logo use violations
There should be a protective area surrounding the logo that is, 
at minimum, the size of the a in the Achieve logo.

Don’t alter the spacing of the letters in the logoDon’t change the typeface of Achieve Don’t change the typeface of Achieve

Don’t place imagery inside only part of the logo Don’t alter the logo colorsDon’t change the scale of Achieve

Don’t alter the gradient of the logo Don’t stretch, manipulate, or rotate the logoDon’t use the logo in a sentence

Together, there’s nothing we

can’t
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COLOR
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COLOR

ACHIEVE BLUE

#3300FF
RGB:  51  0  255
CMYK:  100  72  0  0
PMS: 286 C / 293 U

ACHIEVE BLUE

SKY BLUE

#68D6F2
RGB:  104  214  242
CMYK: 50  0  5  0
PMS: 305 C / 637 U

SKY BLUE

TRUST LIGHT BLUE

#21A1FF
RGB:  33  161  255
CMYK:  69  23  0  0
PMS: 7688 C / 2925 U

TRUST 
LIGHT BLUE

WHITE

#FFFFFF
RGB:  255  255  255
CMYK: 0  0  0  0

WHITE

WARM BLACK

#1F1F23
RGB:  31  31  35
CMYK:  75  60  60  90
PMS: P Black C / P Black U

WARM 
BLACK

Primary Secondary

Color usage
When composing a page or graphic, use the Achieve colors 
roughly in this proportion.
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COLOR

Extended color palette

ACHIEVE BLUE

#3300FF
RGB:  51  0  255
CMYK:  100  72  0  0
PMS: 286 C / 293 U

PRIMARY

SECONDARY

TERTIARY

SECONDARY

SECONDARY

TERTIARY

SECONDARY

SECONDARY

TERTIARY

SECONDARY

TERTIARY

GRADIENT

SKY BLUE

#68D6F2
RGB:  104  214  242
CMYK: 50  0  5  0
PMS: 305 C / 637 U

TRUST LIGHT BLUE

#21A1FF
RGB:  33  161  255
CMYK:  69  23  0  0
PMS: 7688 C / 2925 U

TRUST DARK BLUE

#041B93
RGB:  4  27  147
CMYK:  100  96  9  4
PMS: 288 C / PMS 280 U

WHITE

#FFFFFF
RGB:  255  255  255
CMYK: 0  0  0  0

WARM BLACK

#1F1F23
RGB:  31  31  35
CMYK:  75  60  60  90
PMS: P Black C / P Black U

LIGHT GRAY

#F9F9FE
RGB:  249  249  254
CMYK:  2  1  0  0
PMS: 663 C / 656 U

OPTIMISTIC YELLOW

#F7D05E
RGB:  247  208  94
CMYK:  3  16  74  0
PMS: 134 C / 128 U

CARING CORAL

#E44A6E
RGB:  228  74  110
CMYK:  5  86  39  0
PMS: 198 C / PMS 199 U

PROGRESS PURPLE

#9F5EDB
RGB:  159  94  219
CMYK: 51  70  0  0
PMS: 2577 C / 2577 U

ACHIEVE GRADIENT

Achieve Blue to
Trust Light Blue

GROWTH GREEN

#57E66A
RGB:  87  230  106
CMYK: 58  0  82  0
PMS: 360 C / 359 U
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TYPOGRAPHY

AaBbCcAaBbCc
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TYPOGRAPHY

Primary typeface
The primary typeface for all branded Achieve communications is Centra, made up of three styles: Light, Book and Bold. Centra’s letter forms pair nicely 
with the attributes of the Achieve identity, and has a human, approachable style in its informality yet confident appearance.  

The Book weight is the default version of Centra, utilizing the light and bold option to emphasize or call out certain words or phrases.

Book
Light Centra No. 2 Light

AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

Centra No. 2 Book
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

Centra No. 2 Book
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

Centra No. 2

Bold
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TYPOGRAPHY

Secondary typeface

IBM Plex Serif
Regular
Italic
Bold
Bold Italic

IBM Plex Serif Regular
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

IBM Plex Serif Italic
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

IBM Plex Serif Bold
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#

IBM Plex Serif Bold Italic
AaBbCcDdEeFfGgHhIi JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz   0123456789   !@$%#
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PHOTOGRAPHY
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Our photography 
embraces an 
authenticity that 
comes from
real people 
with real 
stories.

PHOTOGRAPHY
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ILLUSTRATIONS/ICONOGRAPHY

THE ACHIEVE BRAND & STYLE GUIDE ABRIDGED 2023.01 V1       17



The purpose of any illustration or icon is to demonstrate, clarify, or support an idea or concept, and to encourage action on the part of the audience 
while reinforcing our brand expression. Illustrations and icons should be simple, straighforward, and—where appropriate—clever or witty. 

ILLUSTRATIONS/ICONOGRAPHY
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APPLICATIONS
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APPLICATIONS
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APPLICATIONS
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APPLICATIONS
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